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‘Easy’ victory in airline row

Weak pound hits

‘Easy’ victory in
EASYJET founder Sir Stelios 
Haji-Ioannou claimed victory in 
a legal row with China’s national 
airline over the use of the word 
“easy” in its advertising.

Air China launched a 
Beijing-Frankfurt service in 
May 2017, described as the 
“Easy Way” to visit Europe for 

hits toy maker

millions of Chinese tourists. 
But Sir Stelios took issue, 
claiming it was a breach of 
 copyright for his EasyGroup of 
brands.

His firm said: “Following a 
brief exchange of solicitors’ let-
ters, Air China has agreed to 
stop use of the wording.”

y in airline row

Reproduced by Gorkana under licence from the NLA (newspapers), CLA (magazines), FT (Financial Times/ft.com) or other copyright owner. No further
copying (including printing of digital cuttings), digital reproduction/forwarding of the cutting is permitted except under licence from the copyright 
owner. All FT content is copyright The Financial Times Ltd.

Article Page 1 of 1

465398599 - VISATT - A12310-1 - 152913945


